Alberta Conservation Association

2024/25 Project Summary Report
Project Name: Social Media
Information, Education, and Communications Program Manager: Tara Holmwood
Project Leader: Cassandra Hewitt
Primary ACA Staff on Project: Amanda Gill, Cassandra Hewitt, and Tara Holmwood
Partnerships
Not applicable
Key Findings

e 688 new audience members across all platforms
e 51 newsletters sent

e 11 paid advertising campaigns

Details

Social media allows Alberta Conservation Association (ACA) to connect with, inform, and grow
audiences. By using Constant Contact, Facebook, Instagram, X (formerly Twitter), YouTube,
and LinkedIn, we can inform the public and our followers about ACA projects, support our
member groups, recognize and thank Corporate Partners in Conservation, promote upcoming

events, and respond to questions and comments about conservation in Alberta.

We produce and deliver a monthly or bi-weekly e-newsletter via Constant Contact that provides
important details regarding conservation, hunting, or fishing news and events. We interact daily
with audiences on Facebook, Instagram, LinkedIn, and X. We use social media to increase

awareness of conservation issues, promote hunting and fishing, drive donations to conservation
fundraisers, boost attendance at relevant public events, showcase outdoor influencers, and assist

member groups and other partners with social media resources.



In 2024/25, our overall social media audience has grown as follows:

56,934 Facebook followers (879 followers lost)

8,148 Instagram followers (519 followers gained)

4,503 LinkedIn followers (1,031 followers gained)

6,904 X followers (127 followers lost)

176,436 Constant Contact subscribers (30,604 contacts gained)

907 YouTube subscribers (17 subscribers gained)

In 2024/25, social media also provided support for some new initiatives such as the Summer

Fishing Colouring Contest, online haying and grazing bid packages, job ads, and native trout

outreach.
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Photo 1. Summer Fishing Colouring Contest promotion, Facebook post. Photo: ACA

When you love field
work so much make
it your full-time job.

Photo 2. Intermediate Biologist — Peace River, Facebook post. Photo: ACA
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Calling all young artists! Ready to reel in some summer fun? How about trying

out our Summer Fishing Colouring Cantost] Download your ree aciiy
bookiet oine o gab ong atany of ur local Kids Can Gaich events andft

your creativity shine!
Here’s how to join the fun:
Colour the certfcate page romthe booklet. Show o hose artst sklst
Answer he questions corecty on the page.

‘Submit your masterpiece online for a chance to win one of 3 awesome kids
fishing prize packs!

i Contest closes on September 11th, so don’t wait!

And guess what? If you don't win in the first round, your submission wil be
included in the next two draws!

We cant wait {0 see your colourful creations and hear about your fun summer
ishina adventures! Share vour entries with us and taa us in vour fishina

Photo 3. Summer Fishing Colouring Contest promotional newsletter. Photo: ACA.
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Pheasant
estival

Check out the daily events & grab your raffle tickets!
October 21 - 24

Experience the ultimate field-to-fork adventure at the festival with events like
Game to Gourmet, Harvest Your Own: Tips & Tasters, and a refined Scotch
Tasting Night. Don't miss the Celebration Banquet & Silent Auction!

The raffle offers fantastic prizes like firearms, guaranteed hunting sites for
2025, and a brand-new E-bike! Support pheasant hunting in Alberta and get
your tickets today! Raffles are drawn on October 24, 2024. You do not need to
be at the festival to win. Must be an Alberta Resident, 18 or older. Full raffle
rules here.

LET'S GO
OUTDOORS

Photo 4. August ACA Monthly newsletter. Photo: ACA.
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